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woH;k f.da,Sh iudcfhys äðg,a fyj;a ixLHdxl ;dlaI‚l (Digital technology) nj iudc iy tys 

jHqyd;aul iajrEm b;sydifhys wka ljrodlg;a jvd fõ.fhka fjkia lrñka ;sfnk nj;a" iudc 

ÈYdk;sfhys  iqúfYaIS kj iajrEm ks¾udKh fldg we;s nj;a meyeos,s h'  tuÕska f;dr;=re  muKla 

fkdj tys  YlH;d o m%idrKh lrñka kj ,snr,a ixialD;sllrK Tiafia (Through the culturalization 

of the neoliberalism) w;aoelSïys fõ.h mq,q,alrñka udkj iudch ;=< woaú;Sh wjia:d muKla fkdj 

wjodkï o f.dvkxjd ;sfí' w;S; iudc iduQysl ú[a[d‚l l%ufõofhys (Collective consciousness) 

fjkialï o woH;k udOH l%shdj,sh uQ,slj isÿ j we;s neõ oelsh yels h' f.da,ShlrKfhys m%fõY ;=< 

kj ;dlaI‚l kfjda;amdokhka ^Technological innovations& u`.skaa fufyhjkq ,nk m%d.aOkh ^Flows 

of capital&" NdKav ^Goods&" ñksiqka ^People&" rEm ^Images& iy l;sldjka ^Discourses& wdosh f,dj mqrd 

;Sj% lrñka ixialD;sfhys" ikaksfõokfhys iy udOH l%shdj,sfhys o f¾Çh fkdjk nyqúO f,dal 

ixlS¾Khla ^World into a complex place& f.dvkxjd we;s nj wm f;areï.; hq;= h' fï wkqj 

úfYaIfhkau ckm%sh Okjd§ iajrEm iy fm!oa.,sllrKh iudch ;=< m%n, ùug uQ,H iy ckm%sh udOH 

m%fõYhkaf.a m%n, wkq.%yh ksrka;r fya;=jk neõ o meyeÈ,s h (Miller & Dinan, 2000). fuu.ska  

mßêfha rgj, muKla fkdj uOH.; rgj,ays o kj fouqyqka wkkH;djla ^New hybrid identity& f.dv 

kxjd ;sfnkjd muKla fkdj tu udOH l¾udka; iajrEmhkaf.a ;jo fjkialï fõ.fhka ks¾udKh 

fjñka mj;sk neõ o oelsh yels h'  

f.da,ShlrKh u`.ska ngysr iudc ixialD;sl wkkH;d f.dvke.Sfï l%shdj,sh ;Sj% lrk w;r 

tys iajrEm fyd¢ka ixl,amkh lr we;af;a o ixfla;d;aul m%fõYfhys úfYaI wdldr ta ;=< ixúOdkh 

fldg we;s iajrEm wkqj h' fuu f.da,ShlrK l%shdj,sh ;=< NdKav" iïm;a iy f;dr;=re N+f.da,Sh 

wjldY w;sl%uKh lrñka jHdmdr iy rdcH l%ufõoh o mdr cd;sl iajrEm ;=< m%fõY .kajñka m%d.aOk 

wjldYhka o iïmsKavkh fldg we;s whqre oel.; yels h (Mosco, 1996)' f.da,ShlrKh yqfola mqoa., 

iy iudc Ôú;fhys muKla fkdj fN!;slfhys o ld,h iy wjldYh (Time and space) ixfldapkh 
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lrñka ú[a[d‚l l%shdj,sfhys fõ.j;a iy ixlS¾K njla o f.dv kxjd ;sfí' fuu f.da,ShlrK 

ixl,amh jir 1944 fmr isg Ndú;fhys oelsh yels jk w;r wd¾Ól úoHd lafIa;%fhys fuys fhdod.ekSï 

1981 jir flakaøShj f.dvkef.k wdldrh;a meyeos,s h'  

tfukau 1980 oYlfha ueo Nd.fhys u isg f.da,ShlrKfhys nyqúIhSl ixl,amShlrKh" 

f;dr;=re .,d hdfï wka;¾cd;sl iajrEmh (International flows of information) ;dlaIKh iy wod< 

m%d.aOk iajrEm wdÈh l%udkql+,j fuys uOH.; iajrEm njg m;aj ;sfnk whqre o meyeos,s h' fuu 

;;a;aj ixlS¾K iajrEmhla ;=< mßêfha rgj, ;dlaI‚l" ixialD;sl h:d¾:Sh iajrEm iy u;jd§uh 

;s.eiaula o (Ideological tensions) ks¾udKh ù ;sfnk whqre oelsh yels fõ' kHdhd;aul l%u iy tys  

ÈYdk;Skg wkqj f.da,Sh foaYclrKh (Glocalization)  u.ska i;iyi% ixLHd; f,i ì|jeàï iy 

ixYla;sl nj (Fragmentation and cohesiveness), iudc ndOdjka iy tys ksoyia l%u (Social restrictions 

and emancipation) fï l%shdj,Ska yd  iudcdkqfhdackh ù we;s nj;a oelsh yels fõ' f.da,Sh foaYclrKh 

ksrka;r ksIamdok l%shdj,sh (Mode of productions) iy iudc Ôjk ú,dis;dj (Social lifestyles)  

flakaøShj wd¾Ólfhys kshuh u; f.dvkef.k l%shdj,shla nj ;jo ;yjqre jkafka f.da,Sh oDIaÁka 

(Global outlook)  foaYc ;;a;ajhkag wkq.; iajrEm njg m;a lsÍfï l%shdj,sh;a iuÕsks' ;jo t<Uqï 

iy fm<Uqï ldrlhka njg fuu ;;aj m;aj ;sfnk nj o meyeÈ,s fõ'   

fuf,i woH;kfhys f.da,Sh ;dËKsl m%fõY ;=< j¾Okh jk äðg,a udOH iy tys l¾udka;uh 

iajrEmhkays m%uqL;d iy Ndú;djka iu.ska ;dlaIKh udkj mßl,amk Yla;Skaf.a o meyeÈ,s fjkialï 

f.dvkxjd ;sfí' fuu äðg,a myiqlï cd;sl ixj¾Okfhys o flakaøia:dkhla f,i f.dvkef.ñka 

;sfnk w;r f.da,ShlrK m%fõYfhys kj ,snr,a fj<|m, iy tys m%;sixialrK o w;S;hg jvd 

fõ.fhka wm úiska je,| .ksñka ;sfí' kj ,snr,a jdofha ixialD;sh iy ixialD;sl kj ,snr,a jd§ 

m%jdyhka ^Neoliberal culture and the cultures of neoliberalism& u`.ska m%o¾Ys; wd¾Ól iy foaYmd,k 

wdlD;sllrKhka ^Economic and political formations& yd ine¢ ixialD;sl nj ms<sn`o iudc .fõYk 

;=<ska fuys osYdk;sl iajrEm wmg wjfndaO lr.; yels h (Dharmakeerthi Sri Ranjan, 2023)' kj ,snr,a 

jdoh hkq fkdfmfkk ixl,amhlg jvd (Invisible concept) th mdolj f.dvkef.k iudc  ixialD;sl 

m%mxp (Socio and cultural phenomena) u`.ska w;soDYH (Hyper visible) m%fõYhlg wkq.;lrk 

l%shdj,shls' ir, ksoiqka f,i ´iafÜ,shdkq iudcfhys m%pKav;aj m%j¾Okhg iuyr fnd,sjqâ Ñ;%mg 

fya;= jkakd fia" iuld,Sk úYajúoHd,hkays nqoaê ysrùu (Stifling of the intellects& iy tys nqoaê 

j¾Okhkays ndOd" ÿ¾j, in|;d Yla;su;a lsÍug jvd bj;a lsÍu i|yd fm<Uùï isÿlrk woH;k 

h:dldrS rEmjdyskS jevigyka (Television reality shows) hkd§ jYfhks' rgj, cd;sl m%d.aOk u; 

hefmk jHdmD;s muKla fkdj" cd;sl m%d.aOk u; hefmk wdh;khka ys mßj¾;kldrlhla  ^Project 

of institutional transformation& njg o fuu f.da,ShlrK m%fõY f.dvke.S ;sfí' fuh ;j;a me;a;lska 

m%;sm;a;s iy n,d;aul lsÍfï moaO;s iuQyhla u; jHqy.; jQ foaYmd,k wd¾Ólhla fukau" cd;sl iy 
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cd;Hka;r uÜgñka" mj;sk uQ,HlrKh iy wf,úlrKh i|yd ks¾udKh lr we;s iudc moaO;shla 

f,i;a y÷kd.; yels h' fuys foaYmd,k wêldrS ^Political rationality& iajrEm iy iduia;sldêm;Hhsl 

^Hegemony& nj  mqoa., iy iudc Ôú;h i`oyd úOdkd;aul ;;aj njg m;a ù ;sfí' fï wkqj kj 

,snr,ajdoh hk fuu Ndú;h oYl .kkdjl wd¾Ól iy iudc Ôú;fhys ;¾lkh fjkia lrñka 21 

jk ishjfiys Ndú; iajrEm ksielju fj<|fmd< ú{dkh (Market idealism) mq¿,a lrk ;¾lkh 

(Animating force) udkj Ôú;h ;=< f.dvkxjk whqre úoHudk h' kj ,snr,a m%;sixialrK (Neoliberal 

reforms) u`.ska rdcHj, jHqyd;aul ixhq;sh o fjkia lr we;s w;r ta i|yd fndfyda wd¾Ólhkays uQ,H 

wxY jv jvd;a m%uqL fldg f.k we;s nj fï wkqj meyeÈ,s h' 

fuu kj ,snr,a iudc  iy wd¾Ól m%;sixialrK u.ska iudc ft;sydisl w;aoelSï bj;a l< 

fkdyels w;r uE; ld,fha fuys Ndú;hka u; f.dvkef.k ;jo m%;sixialrK oelsh yels fõ' fuh 

ixialD;sfhys  m%n, jHqyhla ̂ Cultural structure& muKla fkdj iudc úYaf,aIKh i|yd  jk kj rduqjla  

^Newer framework for analysis& njg o m;aj  ;sfí' fuu  ixialD;sl iy mßird;aul yeÕSï ksrka;r 

ffoksl p¾hdjka ^Quotidian routines& iy tÈfkod yqre mqreÿ i|yd m%n, mokula ^Massive 

infrastructure& o f.dv kxjk nj oelsh yels fõ' th yeÕSï f.dvkxjk jHqyhla ^Structure of feelings& 

f,i o fuys iajrEm ;=<ska meyeÈ,s lr .; yels h'  

 

fï wkqj kj ,snr,a jdoh hkq yqfola ;=,kd;aul wd¾Ól iy foaYmd,ksl ldrKdjla muKla 

fkdj mq¿,a iudc iy ixialD;sl jHqyhka ^Wider cultural and social context& ks¾udKh lrk m%n, 

m%fõYhla njg o meyeÈ,s lr .; yels h' tmuKla fkdj th ;jo mq¿,a f,i w¾: iïmdokh lr 

.ekSfï § mYapdoa kQ;kjdoh iy f.da,ShlrKh ^Postmodernism and globalization& hk ixl,am yd 

inef|k nj;a" iuyr úg tajd ;=,Hd¾: mo (Synonyms) f,i Ndú; jk wdldrh;a wmg y÷kd.; yels 

fõ' fuu tla tla ixl,am tys mQ¾j kshuhka yd ixhq;sl fjñka miq wjia:d f.dvk`.k wdldrh o 

meyeÈ,s h' ta wkqj Okjdoh ̂ Capitalism) hkafkys miq wjia:dj mYapdoa Okjdoh ̂ Post capitalism& f,i;a" 

kQ;ka;ajh iy kQ;kjdoh ^Modernity and modernism& hkafkys miq wjia:dj kQ;k;ajh iy mYapdoa 

kQ;kjdoh ^Postmodernity and postmodernism& f,i;a, hg;aúð;jdoh ^Colonialism& hkafkys miq 

wjia:dj mYapdoa hg;a úð;jdoh ^Post colonialism& hkqfjkq;a" ,snr,a jdoh ^Liberalism& hkafkys miq 

wjia:dj kj,snr,a jdoh ^Neoliberalism& f,i;a" f.da,ShlrKh ^Globalization& hk fuu uQ, NdIs; 

jpkh fjkqjg úYaùhlrKh ^Universalism& hkdoS f,i;a f.dv kef.k whqre oelsh yels fõ' taa i|yd 

n,mdk ,o uQ, idOl f,i ;dlaIKh y÷kd.; yels w;r ta ;=< f.dvke.=Kq jákdlï ^Values& iy 

kjH;d ^Modernity& wdosh mdolj ksoyialrKh ^Liberation&" m%cd;ka;%jdoh ^Democracy& iy mYapdoa 

kQ;kjdoS ;dlaI‚l m%jdyh (Technological flows of postmodernity) yd ine`os f;dr;=re" ikaksfõok 

iy udOH iy tu moaO;sl cd,lrKfhys uyd wdLHdk iy l:k wdÈfhys;a n,mEu fï i`oyd fya;= jQ 
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nj o oelsh  yels fõ' f.da,ShlrKh hkq yqfolau ;Sj% ixj¾Okfha iy m%d.aOk iuqÉph ùfï wÈhrhla 

jk w;r mYapdoa f.da,ShlrKh hkq tys ia:djr;ajfha iy ch.%yK r|jd .ekSfï ld, mßÉfþohla úh 

hq;= nj by; uQ, idOl wkqj wmg Wml,amkh l< yels w;ru tu ixj¾Okfhys ;sridr (Sustainable 

development) nj mYapdoa f.da,ShlrKfhys ,laIKhla o úh hq;= h'   

oekqï ksIamdok iy fnodyeÍfï ldrKhkays § o f;dr;=re hkak m%n, jk w;r ta ms<sn|  we,aúka  

fgdma,¾ (Alvin Eugene Toffler, American futurist, 1928 – 2016) i`oyka lrkafka f;dr;=re iudcfhys 

wd¾Ólfha flakaøSh iïm; oekqu njg m;ajk njhs' f;dr;=re iudch (Information society), mYapdoa 

kQ;k iudch (Postmodern society), oekqï iudch (Knowledge society)  cd, iudch (Network society) 

mYapdoa ld¾ñl iudch (Post-industrial society) jeks ixl,am ksrka;r ñksid kj wdlD;sl  iajrEm iys; 

iudchlg wj;S¾K fldg we;s njg ye`.Sula o fï wkqj ks¾udKh lrhs' fï ;=< úoHudk jkafka  fuh 

wd¾Ól" foaYmd,k iy  ixialD;sl m%d.aOk (Cultural capital) iuqÉphlrKhlska hqla; Okjd§ iudchl 

ksIamdokhla njhs' úfYaIfhka f;dr;=re iudch ;=< f.da,ShlrKh iy f;dr;=relrKh 

(Informatization) hkak o wjOdrKh lrk w;r fïjd iuia; OfkaYajr jHqyhkaf.a .=Kdx. njg o 

meyeÈ,s h' fï wkqj Okjdofha  úúO  hq. w;r ;jo fjkialï y÷kd.; yels fõ'  tkï f;dr;=re 

Okjdoh hkak ksrka;rfhkaa oekqï wd¾:slh (Knowledge economy), mYapdoa ld¾ñl iudch 

(Postindustrial society), f;dr;=re iudch  (Information society), cd,.; iudch  (Network society) hkdoS 

m%fõY iu. ksrka;r iïnkaO jk neõ meyeos,s h' cd, jHjidh (Network enterprise) iy f;dr;=re 

Okjdoh l%shd;aul jk ixialD;sl moku (Cultural bedrock) yqfola  f;dr;=rejdofha wd;auh (Spirit of 

informationalism) f.dvkxjd we;s nj fm%df;ia;ka;% wdpdr O¾u iy Okjdofha wd;auh (Protestant 

ethics and the spirit of capitalism) keu;s uelaia fjn¾f.a (Maximilian Karl Emil Weber, 1864 – 1920, a 

German sociologist, political economist, jurist, and historian,  - theorists of the development 

of modern Western society) rpkh ;=<ska o meyeos,s lr.; yels h' 

tfiau mYapdoa f.da,ShlrKh ;=< uOH (Center) iy mßêh (Periphery) w;r ixj¾Ok m%jK;d 

iy ixialD;sl úfYaI;d taldnoaO l< hq;= jqj;a th wNsfhda.hkg ,la fjñka ;%ia;jdohg tfrys hqoaO 

mjd iudchg tfrys iaÓr hqoaO njg m;aj we;s nj;a" ta ;=< .eg¿ rdYshla Woa.; ù we;s nj;a" udOH 

;dlaI‚l iy tys l¾udka;uh m%jdy Tiafia tys iudc.; ùu ;=< rdcH" wdKavq iy m%cd;ka;%jdoh jeks 

il%Sh iy p¾hd;aul ixl,am mjd wNsfhda.hg ,la ù we;s nj;a oelsh yels fõ' tfiau oeKqï wd¾:slh 

iy Wiia wOHdmkh mYapdoa f.da,ShlrK hq.h olajd mßj¾;kh ù fkdue;s nj;a" j¾;udkfha f.da,Sh 

úoHdfjka yd wOHdmkfhka iajdëkj yqol,d cd;sl wOHdmk l%uhla .ek o is;sh fkdyels nj;a meyeos,s 

h' 

fï wkqj woH;k ikaksfõok iy ckudOHfõ§h l%shdldÍ;ajfhys m%;sM, fuu kj ,snr,ajdoS 

m%d.a Okfhys (Neoliberal capitalism) uQ,sl .;s kshuhkg wkq.; jk nj meyeos,s f,iu tys 
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.%dyl;ajfhys úIu;d iy úúO iudc iy wNsfma%rKd;aul wjYH;d iy jqjukd fukau wfmalaIdjka 

ms<sn| fN!;sl iy iudc mßiaÓ;sh muKla fkdj iudc oDIaájd§lrKh ms<sn| úYaf,aIK ;=<ska o wmg 

wjfndaO lr.; yels fõ' fuu ixLHdxl m%uqL ckudOHfõ§h l%shdldÍ;ajh ;sr mrïmrdjla (Screen 

generation) ks¾udKh lrñka tu.ska mqrjeis wkkH;d o fjkia lrñka iudcldrl iy wêldÍ;aj 

m%fõYh ;=< mdßfNda.sl iudchla (Consumer society) ks¾udKh lrñka we;s nj;a oelsh yels h 

^Wuhdx.kS" 2023&' udkj j¾.hdf.a iuia; b;sydifha fuf;la jeäu ;sr ld,fhys Ndú;h jir 2011 

isg Wm; ,o whqre oelsh yels jk w;r Tjqka äðg,a iajfoaYslhka (Digital natives) f,i kï l< yels 

nj;a meyeÈ,s h' woH;k iudcfhys  jhi wjqreÿ 10 iy Bg wvq jhfia orejka ms<sn| ie,lSfï § o 

Tjqka idudkHfhka meh 4 isg 6 muK olajd ;srhla iu.ska fyda tys bÈßmsg .; lrk whqre oelsh yels 

fõ' iaud¾Üf*daka (Smartphones), rEmjdyskS (Televisions), mß.Kl (Computers), ùäfhda l%Svd 

fldkafida, fyda äðg,a geí,Ü (Video games consoles or digital tablets) oeka wmf.a tÈfkod Ôú;fha § 

fkdje<elaúh yels jk w;r fuh woH;kh jkúg f.da,Sh iudcfhys m%n, ixisoaêhla njg o m;a ù 

;sfí' udkj wdrïNfhys isgu w;a (Hand) hkq iy tys pd,l l%shdldrS;ajh hkq ñksidf.a nqoaêfha 

WmlrK jqj;a woH;kfhys ;dlaI‚l ÈhqKqfõ n,mEu Tjqka w;aú¢k ksid Tjqkaf.a oE;a ;srh u; 

ld¾hnyq, ùu;a iu`.ska w;’fhys iajNdúl kshuh yd ine`os i ajrEmfhys isg lD;%su ikao¾Nhlg Tjqka 

jHqy.; ù we;s whqre;a oelsh yels h' fuu ixLHd;aul ixialD;sl fN!;sl iajrEmfhys iqúfYaIS;ajh 

jkafka fN!;sl ,laIK ksIamdok l%u iy iudc rgdfjys øjHd;aul iajrEm flfrys W;af;ackd;aul 

oDIaájd§lrKfhys iS>% jHdma;sh i`oyd wod< m%jK;d f.dvkexùu hs'  

fuu ixLHdxl ixialD;sllrKh (Digital culture) iy tys úYaùh Wmk;Ska mßêfha rgj, 

fõ.fhka f.dvk.ñka mj;sk nj fï wkqj oelsh yels fõ' yqfola fuu woH;k f;dr;=re hq.h oekqï 

j¾Ol iudchla (knowledge-intensive society) f.dv k.k w;r fuu oekqï iy f;dr;=re yqjudrej 

ksIamdok iajrEmhkaf.a fjki i|yd muKla fkdj oekqï ys ixys;dlrKh (Codification), iudl¾Ykh 

(Attraction), úirKh (Diffusion) iy f;dr;=re wjldYfhys ixl,amSh WmlrK (Conceptual tool) i`oyd 

o n,mEï isÿ lrk wdldrh meyeÈ,s h' fï ;=<ska úoHudk jkafka oekqu" f;dr;=re iy fuu ;dËKsl 

nj iudc il%ShlrKfhys muKla fkdj iudc osYdk;Skays fjkialï i`oyd o n,md we;s wdldrh hs' úis 

tla jk ishjfiys w. Nd.h iy mYapdoa ld¾ñl iudc l%ufõoh (Post-industrial society) ;=< f;dr;=re 

hkak iudcfhys Yla;su;a WmlrKhla njg m;a fldg we;s wldrh o oelsh yels jk w;ru tla 

,laIhlska ;j;a ,laIhlg fyda nyq ,laIH ikaksfõok kd,sld yryd ixLHdxlsl f,i o;a; udre lsÍu 

fï ;=<ska isÿjk whqre;a tu f;dr;=r woH;kfhys ;dlaI‚l wd¾Ól l%shdoduhla (Techno-economic 

paradigm) njg o m;a ù we;s whqre;a oelsh yels fõ' iudc úoHd{ veksfh,a fn,a (Daniel Bell, American 

sociologist - 1919 – 2011) o fmkajd fokafka o mYapdoa ;dlaI‚l yd wd¾Ólfhys ^Post-industrial 

economy& ;dlaIKh kjH;d (Innovations), jHjidhl (Entrepreneur) iy tu.ska ksIamdok úYaf,aIK 
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iuia;h (Analytical modes) ksIamdokfhys m%Odk ldrl f,i oelsh yels njhs' ld,h iy wjldYh iy 

mdßfNda.sllrKfhys oS wd¾:sl iy iudc Yla;sfhys l<uKdlrejd njg m;a jkafka o f;dr;=r hs 

(Handle energy informationally)' f;dr;=r m%n, jk w;r thg;a jvd o;a; (Data) iudc ixj¾Okfhys 

oS m%uqL jkq we;' tfy;a rEmjdyskS iy udOH l¾udka; ls%hdj,sh ;=< isoaê iy tjd cd,.; lr.kakd 

,o f;dr;=re moaO;sh udkj iudch fufyh ùfï cd,h njg m;afldg f.k we;s wdldrh rEmjdyskS 

iy tys l¾udka;uh cd,h foi ne,Sfï oS meyeos,s fõ'  

kHdhka iy tys úpdrd;aul nj iEu úgu kj ,snr,ajdoh u;jdod;aul iy oDIaájdod;aul  f,i 

;jÿrg;a m%Yak l< fkdyels mdr-wdLHdkhla  (Meta-narrative) f,i idlÉPd lsÍug miq.sh oYl lsysmh 

;=< W;aidy f.k we;s nj meyeÈ,s h' fï ms<sn|j kj ,snr,a jd§ wd¾Ól ;d¾lsl;aj iy tys kj iajrEm 

i|yd mYapdoa kQ;k;ajfha jHdmD;s fhdodf.k we;s nj;a oelsh yels h (Peters, 2001). w¨;ska ke.S tk 

nyq-fõÈld äðg,a mßirh (Multi-platform digital environment) rEmjdyskS wka;¾.;h ksIamdokh lsÍu" 

fnod yeÍu iy ,nd .ekSu muKla fkdj iuia; jd‚c rEmjdyskS l¾udka;hu mdGl iy krUkakka 

w;r wka;¾ iïnkaO;d f.dvk.ñka kj iudc ÈYdk;shla ks¾udKh fldg we;s nj meyeÈ,s h' f.da,Sh 

foaYmd,k ;dlaIKh (Global political technologies) iuia;uh f,i foaYmd,k wd¾Ólhla (Political 

economy) u; f.dvke.S we;s nj;a ta ;=< fjf<|fmd< n,h (Market power) iy jd‚c wjYH;d 

(Commercial imperatives) tys ;j o m%n, ,laIK nj;A oelsh yels fõ' kj rEmjdyskS jd‚clrK 

l¾udka;h iy tys kj ,snr,a mqrjeislrKh foaYmd,k iaffjÍNdjh (Political sovereignty)" mdßfNda.sl 

iaffjÍ;ajh (Political sovereignty), mqrjeisNdjh (Citizenship), mßfNdackh iy m%cd;ka;%jd§ md,kh 

(Consumption and democratic governance), ksoyia fj<|fmd, Okjdoh (Free market capitalism) wdÈh 

iu.ska ixfla;d;aul iy  øjHuh f,i  iïnkaO;d f.dv ke.S we;s nj oelsh yels h' fuu  iudÔh" 

ixialD;sl" foaYmd,ksl iy wd¾Ól ikao¾Nhka ;=<  21 jk ishjfiys jd‚c rEmjdysks iy udOH m%fõY 

kj ,snr,a mqrjeisNdjh iy m%d.aOk iuqÉplrKh (Capital accumulation) udkj iy iudc Ndú;dfjys 

iajNdúllrKhg ,la fldg we;s nj meyeÈ,s h' 

fuu ixfla;d;aul iy øjHuh iïnkaO lsÍï ;=< ;jo oelsh yels jkafka yqfola kj ,snr,a 

mqrjeisNdjfhys u;=jk .eg¨ l%udkql+,j fjk;a osYdk;Ska i`oyd fhduq lrk njhs' mqoa.,hkag 

fm!oa.,sl;ajh yryd foaYmd,k iy iudc iún, .ekaùfï kj uÜgï wdosh mqoa.,jd§ fjf<|fmd< 

iy mßfNdackh u; mokï jQ mqrjeisNdjh ms<sn| ixl,am ;=< ks¾udKh fldg we;s nj o  oelsh yelsj 

;sfí' fï ;=< ñksiqkag jvd NdKav yqjudrejg m%uqL;ajh f.dvkef.k w;r uQ,sl jYfhka mx;sh ;=< 

f.dvkef.k wiudk;dj o fkdi,ld yßk nj (Disregards class inequality) meyeÈ,s h' fï wkqj iudc 

iudkd;au;djh i|yd NdKav fj<|fmdf,a ;¾lfhka (Logic of the commodity market) Tíng .uka 

lrk m%cd;ka;%jd§ wdpdr O¾u wjYH jk nj meyeos,s h' 
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rEmjdysksfhys Wm; iy  mßfNdackjd§ m%fõYh hk ixl,am foflys wdrïNh úisjk ishjfiys 

ueo Nd.fhys ngysr  iudch mdolj oelsh yels jk w;r th woH;kfhys kj ,snr,a mqrjeisNdjh olajd 

f.dvke.=Kq whqre meyeÈ,s h' uyck mßfNdack wjldYh mq¿,a lsÍu iy m%j¾Okh lsÍu muKla fkdj 

;jo m%cd;ka;%jd§ jákdlï fï ;=< m%;sks¾udKh lsÍu iy kej; kej; wjOdrKh lsÍu u.ska ,snr,a 

mqrjeisNdjh u.ska mdßfNda.sl ckrc m%fõYhla (Consumers’ republic) ks¾udKh fldg we;' ksjerÈ 

mßfNdackjd§ m%fõYh hkq mqoa., whs;shla muKla fkdj th mqrjeisNdjfhys hq;=lula njg m;ajk 

wdldrh;a wm wjfndaO lr.; hq;= w;r th m%cd;ka;%jdoS m%fõYfhys iy ksoyfiys o ud¾.hls (Cohen, 

2003). woH;k rEmjdysks iy äðg,a fyj;a ixLHdxl ;sr l%ufõoh ir, fkdjkafka th fjf<| 

udOHhla njg m;afjñka uyd  ksIamdokhka ys fjf<| oekaùïlrKh muKla fkdj kj,snr,a mqrjeis 

lrKfhys m%fõYh o fõ.j;a jHdma;shlg (Disseminate the ethos) f.dvkxjk neúks' ;sr mßKduh  

(Screen evolution) fõ.fhka isÿjk nj;a fuh úistlajk ishji jk úg  jvd;a ixlS¾K  wka;¾ l%shd 

cd,hlg mßj¾;kh ù we;s nj;a th iudc ixialD;sl wd¾Ól iy foaYmd,k l%shdj,Ska ys m%n, ldrlhla 

ù we;s nj muKla fkdj fj<|fmd< n,h iy tys wêldÍ;aj f.dvke.Sfï m%n, ldrlhla ù we;s nj;a 

meyeÈ,s h (Schiller, 2000). 

fj<`o m%pdrK wkq.%yh u; hemSfï l%ufõoh (Reliance on advertising sponsorship) 

rEmjdysksfhys m%n, ù ;sfí (Schiller, 2000). rEmjdysksh muKla fkdj wfkl=;a udOHhka o  

woH;kfhys iaj l¾udka; (Industry)" fm< (Text)  iy krUkakka (Audience) w;r wúfhdackSh 

in|;djka ys m%;sM, nj meyeÈ,s jk w;r nyq fõÈld äðg,a mßirh (Multi-platform digital 

environment) o  fuys iqúfYaIS  ix,laIs; iajrEmhka ys iy jd‚c wjYH;djka ys m%;sM, nj o úoHudk 

fõ' by< ;dlaI‚l nj fjf<| oekaùï ys o iu cd;sl iajrEm fjkia lrñka (Commercial 

heterogeneity) fjf<|fmd< W;af;ack isÿ lsrSu tys uQ,sl wx.hla njg o m;a ù we;' fuu ;dlaI‚l 

kfjda;amdok nj  yqfola äðg,a  Okjdohla (Digital capitalism) ks¾udKh lsÍug fya;= ù ;sfnk w;r 

pkaøsld iy wka;¾cd,h úldYkfhys iSudjka ;j o mq¿,a fldg we;s w;r th m%cd;ka;%jd§ ms<shula 

f,i o wjfndaO lsrSug iu;a ù ;sfí (Streeter, 1996; Banet-Weiser, 2007)'  

fuu wkql,kd;aul cd,.; m%fõYh udkj iudchg fõ.j;a t<Uqï (Rapid access) myiq lrñka 

mdßfNda.sl f;aÍï (Consumer choice) iy mdßfNda.sl myiqj (Consumer convenience) f.dv kxjd 

;sfnk w;r th i;H hdka;%sl NdKav njg wod< ye`.Sï udkj l%shdj,sh ;=< f.dvkxjd ;sfí' th 

fN!;sl  n,fhys uQ,dY%hla  (Source of material power) njg m;afjñka ;jo kj ,snr,a mqrjeislrKh 

(Neoliberal citizenship) ;yjqre lsrSug iu;a ù ;sfí' ta ;=< mqoa., fj<|m, whs;Ska ms<sn| f.dvkef.k 

iú{dksl;ajh u; Okjd§ fj<|m, wêldÍ;aj ndOlhkaf.ka iy j.lSï j,ska fjkajqKq iudc 

l%ufõohla ks¾udKh ùu o  fuys m%n, odhl;ajfhys m%;sM,hla fukau"  fï ;=< iudc ueÈy;alrKfha 
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(Social interference) iSudjkaf.ka bj;a ùu o  oelsh yels h'  kj iïNdjH wd¾Ól úoHd{hska o fmkajd 

fokafka ksoyi hkak fndfyda ÿrgu fjf<|fmd< flakaøShj f.dv kef.kakla njhs (Slater, 1997). 

wevï iañ;a fmkajd fokafka o fuh tla w;lska ieÕjqKq yia;hla njhs' fj<|fmd< hkq ksrka;r 

ms<sfj, iy iqnidOk l%shdj,Skaf.ka" yeÕSï iy mqoa., ;d¾lsl iajrEmhkaf.ka (Rational individual 

actions) úhqla; fjf<ofmd, flakaøShj f.dvkef.k md,k l%shdj,shlss (Slater, 1997). 

fuh iudc ixialD;sl l%shdj,shla njg mßj¾;kh fjñka mqoa., wjYH;d iy jqjukdjka  

(Human needs and wants) ;Dma;su;a lrk wdldr iy iajrEm woH;k rEmjdysksh iy wfkl=;a äðg,a 

udOH l%ufõo úiska f.dvkxjñka we;s nj meyeÈ,s h (Banet-Weiser et al., 2007). tys mdßfNda.sl 

iajdëk;ajh flakaøShj mqoa., ksoyfiys iajrEm o jHQy .;jkq we;' fï wkqj fuu kj ,snr,ajd§ 

flakaøKh ;=< m%n, iy meyeÈ,s m%fõY folla ;=<ska mdrsfNda.sl;ajh Wmia:ïNkh ,nk whqre oelsh 

yels fõ' tkï 

01'  rdcH iy tys md,k hdka;%Kh u.ska mqoa., fj<|m, flakaøSh fm!oa.,sl wjYH;d iy 

jqjukd fukau jHdmdßl ,eÈlï (Business interests) md,kh fkdlsÍu;a mdßfNda.slhkag 

fjf<|fmd< flakaøShj W;af;ackd;aul m%fõY f.dvkÕd.; yels nj;a"  

02'  fj<|m, ;rÕldÍ;ajh iy mdßfNda.sl wjYH;d ika;Dma;slrKh" ;r`.ldÍ fm<Uùu iy 

tys m%;spdrd;aul nj;a  

hkd§ jYfhks' 

fj<|m, mdßfNdack l%u i|yd fuh m%n, lD;Hd;aul mßj¾;k m%fõYhla njg m;aù we;s 

wdldrh;a th fj<|m, u; hefmk nyqck mßfNdackhla (Mass consumption) olajd f.dvkef.k 

wdldrh;a oelsh yels h'   

udOH ;dlaIKh úiska fuys ixj¾Okh muKla fkdj mdßfNda.sl;ajh i`oyd myiqj iy wod< 

úfõlhg o wjYH m%fõY f.dvkxjd ;sfí' wkd.; *ekagislrKh (Future fantasy) fyj;a ukia 

ix;DIaÀh i|yd uq¿ukskau .Dy hdka;%sllrKh f.dvkxjk w;r th .Dy iy m%cd Ôú;fhys iajNdúl  

t<Uqï wNsfhda.hg ,la lrk wdldrh o oelsh yels fõ' fuh ngysr iudc ixialD;sl l,dmhkaf.a   

ixflakaøKh ;=< fm<Uùï ldrl njg m;ajk w;r th m%cd;dka;%sl ixlafIamfhka iy m%cd;dka;%sl 

ksoyialrKh ;=< o w¾:j;a fjñka mj;S' uyck iudch (Civil society) iy mdßfNda.sl iudch 

(Consumer society) hk ixl,am fï ;=< iudk wre;a ,nñka isà' fï ;=< fjf<|fmd< W;af;ackh 

,nk w;r kj mqrjeislrKhla muKla fkdj kj iudc l%shdj,Ska o f.dv kxjd ;sfí'  

foaYmd,k wd¾ÓllrKh iy foaYmd,k ;dlaI‚l nj rEmjdysksfhys fuu fjf<|fmd< 

m%n,;dj u`.ska fjf<`o jd‚c iajrEm ;=< f.dv kxjd ;sfí' rEmjdysksh hkq ixfla;d;aul n,fhys  

ixflakaøKhla nj;a th i;=gq f.k fok iy  m%cd n,.ekaùï  tallhla f,i meyeÈ,s  jk nj;a fukau 
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th kj ,snr,a mqrjeislrKfhys iajNdúl kshufhys ksfhdackhla olajd o mrsj¾;kh ù we;s nj;a 

meyeos,s h' rEmjdysksfhys wka;¾.;h (Content) fma%laIl;ajh (Audience),  we.hqïlrKh (Rating) iy 

tys l¾udka;uh iajrEm kj ,snr,a jd§ m%fõY f.k we;s w;r fuu tllgj;a tlsfkl wka;¾.%yKh 

fkdùfï yelshdj fkdue;s nj;a meyeÈ,s h' fï wkqj we.hqu hkq jd¾;dlrKhla udkj p¾hdjka 

muKla fkdjk w;r th wka;¾.;fhys" ksIamdokfhys jHdmdßl iy Wml%ñl l%ufõofhys o  m%fõY 

njg m;aj ;sfí'  

;dlaIKh iy l¾udka;uh iajrEmh ksrka;rfhka ñksid il%Sh iajrEmhlg o wkq.; lrk w;r 

iïnkaO;d ish,a, o ta yd iu.dój jkq we;' woH;k rEmjdysks udOH iy tys l¾udka;uh iy 

cd,.;lrKfhys jdKscuh miqìu u`.ska iudcfhys iqúfYaIS ÈYdk;Ska ys fjkialï o f.dvkxjd we;s 

nj meyeÈ,s h' tajd w;r 

^1&' ;dlaI‚l iy iudc ixúOdk wdlD;sllrkhkays kj iajrEm -  Technological and social 

organizational forms. 

^2&' wdh;k iy mßmd,k iajrEmhkays ie,iqï  - Institutional and administrative arrangements¦ 

^3&' ksIamdok iy Y%u l%shdj,sh - Production and labor processes 

^4&' iudc iïnkaO;d - Social relations 

^5&' ffoksl Ôú;fhys m%;sksIamdok - Reproduction of daily life 

^6&' udkisl ixl,amSh lrKh - Mental conceptualizations 

^7&' mj;sk iajNdjhka yd iïnkaO;d - Relations with nature 

 hkd§ jYfhks'  

fuh ;dlaI‚l iy l¾udka;uh m%fõYhla muKla fkdj ;dlaI‚l iy l¾udka;uh m%fõYh 

;=<ska f.dvkef.k iudc mßird;aul l%shdj,shla  (Socio-ecological process) njg o ;yjqre fõ' fï 

ms<sn| Ydia;%d,hSh .fõIK wkqj meyeos,s jk tla lreKla jkafka fuu ;dlaIKh iïnkaOfhka 

f.dvkef.k n,mEu ir, fkdjk ksid iudc wdpdrO¾u (Social ethics) flfrys m%Odk jYfhka 

ie,ls,su;a úh hq;= nj w;HjYH lreKla jk njhs'  

fuu f;dr;=re  hq.fhys ̂ Information era / age& isg f;dr;=re úma,jh iudc mßj¾;k ld¾hfhys 

m%n,  jkafka  th iudch ;=< ;jo idudkHlrKh  ùfuys m%;sM, f,isks' woH;k iudcfhys ksrka;r 

mokï jkafka f;dr;=re ksIamdokh (Production) fnodyeÍfï (Distribution) iy mßfNdackh 

(Consumption) hk m%n, idOl u; nj meyeÈ,s h' fï ;=< ;dlaI‚l iy l¾udka;uh iajrEm ;=< 
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f.dvkef.k kj ;dlaI‚l hqfgdamshdjla ^Techno-utopia& muKla fkdj kj ,qäiajrekaf.a ^Neo-

Luddites& ìysùula o oelsh yels fõ'  
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